	Press Release 

[image: C:\Users\Dorothy Namutebi\Pictures\CEO Portrait.jpg]

Stephen Asiimwe new Executive Director 
of the Private Sector Foundation (PSFU)

[bookmark: _GoBack]The Board of the Private Sector Foundation has appointed the new Executive Director is one of the most highly skilled, talented, versatile, honest and multi-disciplined, accomplished and experienced business managers in the Eastern African region. 

A pioneer regional media practitioner, Stephen is also an accomplished businessman, manager, marketer, lecturer, speaker, and statesman. 

 He has previously built two media business concerns in six Eastern African countries before he joined the UTB in 2014.

 With his qualification and experience as a manager, marketer, lobbyist, strategist, writer, editor, teacher, trainer, international faculty, speaker, Stephen has served as the one of the most-influential persons to serve as the country and board's external contact and spokesperson with the local, regional and international media and travel trade. His influence has made a difference in bringing the tourism sector as the top forex earner at US$1.35 billion and 10% of GDP.  

With his experience, Stephen has used his understanding of Uganda’s, Eastern Africa and the global network to Uganda’s advantage which he has built in the last over 20 years. Understanding a market and knowing key people in it is important to any business’ success. Stephen has the advantage of having developed expertise in growing the tourism, media, business and agricultural sectors.   

In December 2020, he joined the 250-member/association’s Private Sector Foundation of Uganda (PSFU), as the new Director for Policy and Business Development. Today it has over 270 members. 

Under his leadership of business development at Uganda’s apex private sector body, Stephen is responsible for policy direction of 13 sectors that comprises business associations, corporate bodies and major public, non-government sector agencies that support trade and investment growth.

Dr. Asiimwe is the focal point for private sector partnerships as well as capacity building to sustain a positive policy dialogue with Government on behalf of the private sector. He is also responsible for leading the PSFU in strengthening Private Sector capacity for effective policy business development and market competitiveness nationally, regionally and internationally.

At the regional level, Stephen is the national focal person responsible for representation for the private sector at the East African Business Council (EABC) and the COMESA Business Council (CBC).

 His time-tested abilities have been a boon to marketing, media, research and shaping Uganda’s tourism visibility and perception. 
A practitioner of Stephen’s ability, his immense media contacts in Uganda, East Africa and the world have been the best choice the country has made. A lot of Stephen’s unique advantages have involved communication. 


 UTB (before Covid19) grew in leaps and bounds in communication, including ability to produce and edit blog posts, design new websites, portals, communication with stakeholders, press conferences, marketing, engaging social media and other communication platforms. 

Because Stephen communicates with many people online, his writing style and abilities have played a colossal role in branding and perception. 

As a matter of personal interest, Stephen keeps abreast of developments in local, regional and global tourism, business and investment scene. He has networked with senior government leaders, travel trade, business people, policy makers, media experts and owners through interaction, training, participation and speaking at conferences, and membership of international organizations. Stephen has also interacted with all the presidents in the region, ministers, permanent secretaries, top business and political leaders in the Eastern African region. He has traversed Eastern and Southern Africa and understands how networking and business brings great returns. As a business adage goes; “Your Net Worth is equivalent to your Network”. Stephen has certainly brought in great returns for Uganda. 

He led a team of 33 staff members at the UTB where he found the institution that was largely un-noticed institution to one of the most vibrant and dynamic organization that has in the last three years won numerous accolades worldwide. He mobilized the Boards resources from a paltry UGX 1.5 billion to UGX 30 billion in 5 years. Lobbied the World Bank, UNDP, WWF, TMEA and other funds to more than $10million. Tourism emerged from the woods to become the top forex earner beating coffee, tea, gold and foreign remittances. It brought in 10% of GDP. 

As a result of this experience and contribution in journalism and particularly founding and heading the East African Business Week, he was awarded an Honorary Doctorate of Letters given to top scholars and journalists by the United Graduate College and Seminary (Tennessee, USA), in December 2008.

6.  Education:  
	Institution (Date from – Date to)
	Degree(s) or Diploma(s) obtained

	2014 – 2018 , US leadership team the Development Associates International (DAI) through the Uganda Christian University (UCU), Uganda

	Masters in Organizational Leadership (MAOL).

	1990 - 1993, Makerere University, Kampala, Uganda 
	BA Social Sciences degree (Hons) Political Science and Sociology.

	1987 – 1989, Institute of Teacher Education Kyambogo (ITEK), Kampala, Uganda
	Diploma in Education (English and History).

	December 2007, Haggai Institute for Advanced Leadership Training, Singapore.
	International Faculty (Lecturer) at the Haggai Institute of Advanced Leadership. Completed certificate for Faculty Development Seminar.

	2007, Haggai Institute for Advanced Leadership Training, Maui, Hawaii, USA
	Advanced Leadership Certificate.

	2004, Rhodes University, Grahams town, South Africa
	Media Management Course.

	June 2003, Sponsored by US Federal Reserve Bank at the University of Minnesota, Minneapolis USA
	Business Reporting Certificate.

	1998, Reuters Foundation London, UK.

	Writing Business News Certificate

	1980 – 1987, Namasagali College, Jinja, Uganda
	Secondary Education, School leaving examination





7.  Language Skills:  
Languages (by competence from 1 to 5, 1 is the maximum):	
	Language
	Reading
	Speaking
	Writing

	English
	1
	1
	1



8. Membership of Professional Bodies: 
· Member of Uganda Newspaper Editors and Proprietors Association (UNEPA).  
· Member of the East African Media Association. 
· Uganda National Chamber of Commerce and Industry.
· Africa Chamber of Commerce and Industry (EABW).
· 
9.  Board Memberships
· National Council of Sports. Chairman Business and Investment.
· Nile Hotel International (susbsidiary of UDC).
· East African Tourism Platform (EATP). 
· Advisor Uganda Tourism Assocition (UTA). 



10. Last Position before PSFU:   Managing Partner, Primero Global Consult,    
         Uganda
11. Years within the firm:      2 years
12. Key Qualifications:
· International Project & Strategic Management, Leading of international teams in the field of Journalism and Tourism;
· Excellent Team Leader / Coordinator skills and able to communicate effectively on all inter-cultural and professional levels; 
· Moderation of workshops on international level; groups of 5 - > 20
· Excellent presentation skills, 10 - > 250; 
· Trainer / Coach.
· Undertaking recruitment of and training tourism and hospitality staff ;
· Conducting appraisals of tourism and hospitality staff 
· Launching of  tourism and hospitality products;
· Extensive working experience in: 
· Sectoral surveys, with a focus on international partnerships and trade development;
· Institutional framework and Regulatory environment & support to the private sector development;
· Value chain analysis
· Project diagnosis, Feasibility studies, Strategic Plans and Business Plans;
·  Capacity Building;
· Project promotional activities and events;
· Expertise in international collaboration: identification of partners, evaluations of international strategies and programmes, identification and evaluation of projects, organization of partnership workshops and matchmaking events, preparation of negotiations, promotion of foreign investments, etc.;
· High level contacts in private and public sectors across the globe.
· Experience in drafting concept notes, proposals and ToRs. 
· Extensive Project Administration experience for major Multi-Lateral Funding Agencies;
· Extensive understanding of Organizational Development;
· Professional Product Development and Marketer;
· Vast and elaborate experience in Sub-Saharan Africa;


14. Professional experience record:

	Date from
Date to
	Location
	Company
	Position
	Description

	

March  2019 – to December 2020

	


Kampala Uganda
	Primero  Consult 
	
Managing Partner
	· Maintaining positive client relationships and driving new businesses.
· Developing and implementing organizational goals, procedures, and policies.
· Consulting and cooperating with other executives and employees.
· Managing, monitoring, and reviewing business operations.
· Identifying improvement gaps and implementing corrective measures.
· Reviewing and overseeing all financial activities, performance, and documentation.
· Overseeing hiring activities and approving contracts. 
· Bring new ideas to the Partners of the firm
· Provide guidelines and hold individual Partners accountable for goals
· Be a coach/mentor to the individual partners and director of administration.
· Maintain profitability
· Maintain firm image
· Concentrate on the big picture – less detail
· Develop a three-year plan for the firm


	Feb 2014  - Feb 2019

	Kampala Uganda
	Uganda Tourism Board

	


CEO

	· Responsible for carrying out strategic leadership, harnessing of opportunities, further growth and development of the organization and in charge of the overall operations; 
· Responsible to carry out the strategic plans and policies as established by the Board of Directors and in this case the GOU plus provide technical and logistical support to the Board to enable it carry out its functions; 
· Chief resource mobiliser; Community and Public Relations;
·  Accounting Officer for the agency; Responsible for overseeing the effective implementation of organization policies, procedures and systems; 
· Provide leadership on policy matters, strategy development, resource mobilization, strategic partnership development and advocate on all key issues pertaining to the tourism sector; Responsible for internal audit, PR, Crisis management and legal affairs.
· Lead on trade show attendance, collateral production, press trips and private sector attendance.
· Oversee production of marketing collateral.
· Work closely with the Head of source markets and PR firms to build awareness and increase visibility.
· Part of senior management and leadership team.
· Develop, maintain, and administer an efficient and effective Quality Management System in compliance with statutory regulatory requirements and industry recognized best practices for the tourism sector in Uganda. 
· To enforce and monitor standards in the tourism sector through inspection, registration, monitoring, classiﬁcation, licensing, sensitization ensuring processes and practices are compliant with the current global standards. 
· identify tourism sector standards gaps and to propose standards to bridge these gaps 
· Develop and implement regulatory standards and guidelines for all tourism facilities in the Country. 
· Undertake and commission appropriate research in the ﬁeld of tourism. 
· Develop and implement strategies to encourage investments in the tourism sector. 
· Develop and operationalize tourism products diversiﬁcation for Uganda. 
· Support the tourism private sector investors in compliance with the statutory standards 
· Engage in proactive relationships with other government regulatory authorities and the Local Governments to facilitate quality assurance in the tourism sector in the country. 


	2005 – 2014
	Uganda
	East African Business Week

	Managing Director / Editor in Chief

	•	Heading of team of Directors, Country Managers and Bureau chiefs of the East African Business Week group. Grew company profile from 15 people at inception and now has over 200 full time and part time workers with management systems.

•	Providing leadership and direction to the company’s administration, marketing and editorial functions. Company grew from small company with minimal staff to regional media powerhouse with full accreditation, business enterprise and has received many business and editorial recognitions. Stephen earned himself an honorary doctorate.

•	Drawing and implementing annual company and country budgets. Each of the five countries has an annual budget supervised by the MD and presented at the AGM. 

•	Strategic thinking and planning for newspaper content and products. Business Vision, Mission, and deliverables are mainly his brainchild along with his other colleagues. The paper boasts of being the first and only fully fledged business paper in the five East African Community. 

•	Negotiating business and handling legal issues of the company with local and international organizations. Brought on board government, private and multi-lateral institutions from zero to multi billion shillings since inception. Brand recognition of a small and relatively unknown business enterprise to a fully-fledged regional brand consulted and read by blue chip managers.


	August 2003 – April 2005
	Uganda
	The East African Procurement News 
	Editor-in-Chief 
	· Drafted plan designed and set up newspaper from inception. 
· Recruited staff and helped with direction of company's management, finance and administration, marketing and business strategy. 
· Recruitment and leadership of journalists and editors. 
· Overseeing implementation of the editorial policy of newspaper and website www.procnews.com
· Providing leadership in the introduction of new products and initiatives. 
· Writing news, editorial leaders and editing. Strategic thinking for new and special editorial projects. 
· Personnel recruitment and expansion of stringer network, identifying of columnists and other special contributors. Drawing and implementing annual bureau budgets. 
· Liaising with the national political and business establishment. 
· Public relations with readers and business clients. 
· Liaising with other departments in the company. 
•	
· 

	January 2001 – July 2005
	Kampala Uganda
	The New Vision

	Deputy Business Editor/Business Editor

	· Headed group of 10 regular city-based reporters and 10 up-country ones. 
· Creative director with specific outfit to boost newspaper sales with the expansion of business pullout. 
· Managing group reporters on various news bits and missions. 
· Liaising with key financial, trade, stock exchange, manufacturing and other private sector and government institutions on regular basis to find out progress on functional developments therein.
· Carry out administrative duties like designing desk budgets, meeting reporters and photographers, meetings with other core departments, liaising with other editorial committees. 
· Writing stories, editorials, editing and preparing reports. Handled three daily pages of news and eight magazine pullout pages every Thursday. Was part of founder editors of the Business Vision pullout.
· Following up sector developments: Was responsible for research and development, keeping up to date with business issues in the country through research. This earned us a reputation of being the first ever business edition in the country’s history.
· Our department started and designed the first International Business News pages in The New Vision and was involved in the expansion of the regular Business News Thurday pullout from 4 pages to 8.
· Acting Business Editor in the absence of the Business Editor.


	January 1994 – to January 2001
	

Kampala Uganda
	

The New Vision
	· Free Lance Reporter 
· Sub Editor News desk.
· Sub-Editor Business News desk
	· Involved in designing news pages, writing stories and working very closely with the Business Editor.
· Back then, there was no position of the Deputy Business News Editor, therefore I acted as Business Editor in his absence.
· Managed group of reporters, designed budgets and drafted reports for management to use for planning.
· Free lance reporter and proof reader. 


	1989 – 1990
	Kampala Uganda 
	Mbarara High School
	Teacher
	· Taught English language and History to O’ and A’ level students.



15. Other relevant information: 
· Lecturer/Facilitator at the Haggai Leadership Institute based in Maui, Hawaii USA and Singapore. Train Third World leaders on Writing Skills, for Evangelism. Have Faculty Development Certificate (Singapore 2008). 
· Awarded an Honorary Doctorate of Letters given to top scholars and journalists by the United Graduate College and Seminary (Tennessee, USA), in December 2008. Award given by University's president Dr. Martin and presented by the university's Chief Chancellor of Education Worldwide, Prof. Clyde Rivers in Kampala.


Certification: I, the undersigned, certify that to the best of my knowledge and belief, this CV correctly describes me, my qualifications, and my experience.  I understand that any wilful misstatement described herein may lead to my disqualification or dismissal, if engaged.
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October, 2021
Stephen Asiimwe
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